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Why A Brewpub??? 

• The craft brewing industry contributed $76.2 billion to the U.S. economy

in 2017, more than 500,000 jobs indirectly and with 135,000 directly at

breweries and brewpubs including serving staff at brewpubs. - Brewers

Association

• Microbreweries and brewpubs delivered 900/o of the craft brewer

growth. - craftbeer.com

• We will be using local ingredients from farmers markets whenever

possible as well as using local roaster Kindred Coffee as our in house

cold brew coffee.

• Breweries are known for revitalizing areas and bringing back business to

specific areas of a town that have been forgotten. We know that when

we open there will be a surge of newer business in our area that flourish

because of us and the crowd that this industry draws.

• Our spent grain will be given to local farmers to feed their livestock in

order to maintain a full circle bond that we believe in.

• We will host charity events for our local police, firefighters, teachers and

local governments as well as a special event grounds for anyone

including those listed.

• Breweries are known for bringing in huge crowds from other towns as

well as people from all over the U.S. and will put North Richland Hills on

the map to be a craft beer destination.

• Breweries are a huge draw for the increasingly lucrative network of craft

beer tourism. According to Watson, Brewers Association, data shows

that 1.6 percent of craft beer drinkers take 10 plus trips annually to

brewers more than two hours from their home.

• A study in Kent county Michigan, which includes Grand Rapids and

breweries like Brewey Vivant and Mitten Brewing Co., showed that these

businesses generated $7.05 million in direct spending from 42,426

visitors, who racked up more than 14,000 hotel nights.
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