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Our Name Has Meaning

In music, the flat five, or "blues note," has 
been the foundation of rock, blues, and 
country for over 80 years. 

When musicians say they wrote a hit song in 
20 minutes, they don’t mention the 20 years 
of practice behind it.

Marketing works the same way. Simplicity is 
key, but it's not easy. The most successful 
strategies are built on proven principles. The 
flat five note is a perfect example. It’s simple, 
but powerful. 

We’ve spent decades mastering marketing 
so we can simplify the complicated for you.



CVB Success

TOURISM / CVB
1.  New Braunfels  5 yrs
2. Brenham, Washington County – 5 yrs
3. South Padre Island  - I yr
4. Fredericksburg - 2 yr 
5. Granbury - 2 yr 
6. Galveston Island - I yr
7. Bay Area Houston  - 5 yrs
8. Cedar Park – 3 yrs
9. Arlington – I yr
10. Georgetown - 3 yrs
11. Laredo - I yr
12. Canyon Lake - I yr
13. Huntsville - 2 yr
14. Uvalde County - I yr
15. Dripping Springs  - 3 yr
16. Allen - I yr
17. Mineral Wells  - I yr
18. Wimberley  - 2 yrs
19. Nassau Bay – 3 yrs 
20. Seabrook - 3 yrs 
21. Kemah  - 4 yrs 
22. Boerne -- 2 yrs
23. League City -  2 yrs

24. Corsicana -  2 yrs
25. Alpine - I yr
26. McCurtain County – 5 yr
27. Glen Rose – active 
28. Bastrop – I yr
29. Cibolo - I yr
30. Lockhart – active 
31. WORD - I yr
(Water Oriented 
Recreation District)
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Our goal is to build your brand foundation and 
plans for the near future and beyond. 

We understand the of work to be, but not limited to:

1. Development of brand creative including logo, tagline 
and concept

2. New website, including SEO, hosting and maintenance
3. Paid social media and digital campaigns for tourism
4. Social media content design 
5. Design and production of visitor collateral
6. Video, photography content for digital and broadcast use 
7. Out-of-home creative and media placements
8. Monthly performance reporting with KPIs and analytics
9. Marketing Management 

We understand that North Richland Hills desires to 
differentiate from the nearby local cities from a competitive 
standpoint. The City needs to establish a unique brand, KPIs, 
a marketing and media plan and a tactical way to execute 
and manage and communicate the overall marketing plan 
to City Council and local stake holders. 

Flat Five Marketing is a highly experienced, tourism-focused 
agency with proven Texas CVB results, strong creative and 
digital capabilities, and credible leadership. 



{Ps: We took this photo.}

A Few Case Studies 
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Case Study 1: Granbury CVB - "More Than a Day Trip”

Challenge: Granbury attracted day visitors who left before dinner. Day trips don't generate hotel tax. The CVB faced contentious local politics with 
high CVB director turnover.

Strategy: Developed "More Than a Day Trip" campaign positioning Granbury as a two-night weekend getaway. Partnered with Chet Garner (The 
Daytripper TV host) for TV commercials showing sunset on the lake, dinner theater, wine tasting. Media: DFW broadcast (weekend prime), targeted 
digital to Dallas-Fort Worth within 90 minutes.

Results:
• Hotel tax revenue increased 10% in year one
• Average length of stay increased from 1.2 to 1.8 nights
• Campaign won MarComm Gold Award for Strategy
• TV creative generated 4.2 million impressions in DFW
• Website traffic increased 34% during campaign period

Case Study 2: Wimberley – “Wander Wimberley”

Challenge: Never had a CVB. We were the first marketing firm hired. There was no organization, branding, media assets, website, logo, etc. Much 
debate on whether to focus on nature, shopping, wineries, hill country, food, etc. 

Strategy: Developed ”Why wonder, when you can wander” concept to see it all.  Developed a segmented marketing campaign across all mediums. 

Results:
• Sales tax revenue increased by 27%, signaling strong growth in visitor spending
• Hotel Occupancy Tax (HOT) funds increased by 12%, despite the absence of traditional hotels
• Wimberley emerged as a top-tier Texas Hill Country destination, gaining recognition well beyond its historical footprint
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Campaign Concept and 
Print Ad Sample.

• Campaign concept is the big idea. What is 
the core image, message and look and feel 
that will represent North Richland Hills. 

• Process: 
• “Jump start” program with local 

hoteliers, entertainment and 
hospitality businesses, etc. 

• Market research with best visitor 
profiling and demographics.

• Competitor research and messaging.
• Design 3-4 campaign concepts for 

feedback, revisions and approval. 
{p.s. we took this photo}
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Campaign Concept and Print Ad Sample Work
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Campaign Concept and Print Ad Sample Work
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New Website Sample 
and Process
• Create a fully turnkey new website 

that is tourism specific. 

• Includes fully written copy, SEO set 
up and project management.

• We have our own dedicated hosting 
and maintenance service in-house.

• Our process is:
• Determine needs and goals
• Develop look and feel based on 3 websites 

liked by management
• SEO Keyword research
• Write all meta titles, headers and meta 

data for SEO
• Write copy and wireframe
• Gain approval each step of the way
• Build for desktop and mobile
• Test and launch 
• We favor original photos and videography 

when available

Our Experience and Active Samples

• Built 7 CVB websites + 30 more hospitality-entertainment sites.

• Current examples include, but not limited to:
• https://exploreglenrose.com
• https://visitbayareahouston.com
• https://visitlockharttx.org

{p.s. we built this site and this video}

https://exploreglenrose.com/
https://exploreglenrose.com/
https://visitbayareahouston.com/
https://visitbayareahouston.com/
https://visitlockharttx.org/
https://visitlockharttx.org/
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New Logo and Tagline

What 
• A logo and tagline are core elements of a destination’s brand 

identity. The logo is a visual symbol that captures the 
personality, uniqueness, and appeal of a place, while 
the tagline is a short, memorable phrase that communicates 
the destination’s promise or essence in words. 

Our Process 
• The process typically begins as a component of the brand 

platform and campaign concept. Tourism logos should be 
different than the City’s government logo. 

• We start with understanding NRH’s brand, audience, market 
position, competitors, and long-term goals. From there, we by 
explore brand personality, messaging, color psychology, 
typography, and symbolism. Client feedback is incorporated 
through structured revisions, ensuring the final logo 
communicates the brand’s core message clearly AND 
differentiates the City in the marketplace, and remains 
effective over time.

• We include a color palette and font instructions like this 
recent one from Explore Glen Rose. 
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Videography & Photography
• We have produced over 50 videos for high-end social media videos, TV ads, website videos and paid digital 

video advertising.
• We’ve shot several hundred social media video content such as Instagram reels. 
• Same for photography. 
• A few samples. Click on links in presentation mode. We have dozens more on our YouTube Channel.  

Wimberley, Texas
Wimberley Video

Brenham, Texas
Reconnect in Brenham

Platinum Ink
Platinum Ink Award Winning Video

Darren The Daytripper

https://www.youtube.com/watch?v=Dv1cSaBr2hk&list=PLHcj5rj8-p_SxZsFw_CM3evJ7NsfMFhku&index=3
https://www.youtube.com/watch?v=NINDQIYpRCU&list=PLHcj5rj8-p_SxZsFw_CM3evJ7NsfMFhku&index=4&t=3s
https://www.youtube.com/watch?v=cJ8a4EzIYNo&list=PLHcj5rj8-p_SxZsFw_CM3evJ7NsfMFhku&index=2
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Monthly Reporting Samples 

Snippet of Paid Digital Reporting or SEM.

Snippet of Organic Digital Reporting or SEO.
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Out of Home Placement Samples 

Billboard for a year-long highway construction 
project in Kemah, Tx. Near NASA in Houston. 

“Edutainment” Center for Cars and Motorcycles.

High-end restaurant billboard. 
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Visitor Collateral Samples 

Gaylord Texan

Cedar Park CVB
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Social Media Content 
and Strategy
Our approach to social content is:
1. Original photos and videos
2. Humanize the brand
3. Infotainment. Don’t oversell in social
4. Capture moments, point-of-view, smiling 

faces
5. Create content calendar 
6. Work with NRH in-house video team to 

coordinate content and concepts
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Darren Drewitz
• Hired by 32 Texas CVBs for marketing
• Marketing strategist 
• Media + Digital expert
• Brand positioning + builder 
• Award winning marketer

• MarComm, 5 ADDY Awards 

Decima Mullen
• VP of Marketing & PR at the 

Arlington CVB for 16 years
• Team director
• Branding expert
• Digital and SEO excellence 
• TPID Expert
• Lives in Arlington

The Leaders



Team Bios
These are key Flat Five Marketing Employees supporting this partnership. 

Darren Drewitz, Founder and CEO 
Darren brings 30+ years of marketing leadership across hospitality, retail, logistics, and service industries, helping brands turn strategy 
into measurable growth. He specializes in strategic planning, audience segmentation, integrated campaign development, and media, 
with a reputation for “simplifying the complicated” for boards and stakeholders. A member of the 254 Club who has visited every 
county in Texas, Darren brings uncommon insight into regional travel behaviors and Texas market nuance.

David Drewitz, Creative Director
David is an award-winning Creative Director and Brand Strategist with 25+ years of experience shaping brands through bold visual 
storytelling and high-performing campaigns. He leads creative that captures what makes a place distinctive, translating destination 
personality into visitor-ready brand systems, content, and campaigns. Known for strong concepting and flawless execution, David 
guides complex projects from idea to final deliverable with clarity and momentum.

Decima Mullen, Fractional CMO
Decima is a senior, tourism-tested marketing and PR leader and former Vice President of Marketing and Public Relations for the 
Arlington Convention and Visitors Bureau. She specializes in destination strategy, stakeholder alignment, and public-facing messaging 
that earns trust, builds community support, and drives visitation. With deep experience in public institutions and partner ecosystems, 
she’s skilled at guiding TPID-style organizations with board-ready plans, accountability, and results.



Team Bios
These are key Flat Five Marketing Employees supporting this partnership. 

Erin Cardona Director of, Creative Design
Erin creates meaningful visual communication that resonates with diverse audiences and motivates action. She blends analytical thinking with 
strong design craft to build destination brand identities, campaign creative, and visitor-facing collateral that is clear, modern, and memorable. 
A video and photography specialist, Erin leads concept-to-completion storytelling that brings places to life across print, digital, and social.

Andy Gonzalez, Director of Digital Marketing Services
Andy leads digital strategy and performance marketing that turns interest into visitation and measurable economic impact. He specializes in 
traveler journey mapping, paid media, social, analytics, and conversion optimization across websites and campaign funnels. Andy’s approach 
is data-driven and board-friendly, with clear reporting, transparent benchmarks, and continuous optimization tied to KPIs.

Jamie Locklin, Director of Web Services
Ryan is a technical web specialist who builds fast, accessible, user-friendly websites designed around real visitor behaviors. He specializes in 
technical SEO, performance optimization, and multilingual experiences that improve discoverability and reduce friction from inspiration to trip 
planning. Jamie focuses on practical outcomes like stronger engagement, easier itinerary building, and cleaner pathways to bookings and 
partner referrals.

Jaime Smith, CFO
Jaime manages the financial side of client accounts with disciplined oversight, clear reporting, and complete transparency. She ensures 
budgets stay on track while maximizing marketing effectiveness through ROI-focused tracking and smart allocation. Jaime is especially strong 
in structured accountability environments, including public-sector style reporting and fund stewardship.

Blended Rate: $125/hour across all team members (simplifies billing)



Terms & Conditions
1. Payment Terms:

a. Set up investment monies is paid net 30 days of signature
b. Remaining monies are due on a monthly basis. 

2. No work will begin until the agreement is approved and signed. Delay of receiving signature approval 
may delay the delivery time of the project. 

3. Flat Five Marketing is not responsible for any legal ramifications associated with these services or any 
project associated with this project. The Client agrees to indemnify, defend, and hold harmless Flat 
Five Marketing, its officers, employees, contractors and agents from and against any and all claims, 
liabilities, damages, losses, costs, and expenses (including reasonable attorneys’ fees) arising out of or 
related to the Client’s materials, approvals, instructions, or use of deliverables under this Agreement.

4. Client signature establishes estimated pricing as a firm quote based solely on the stated description.
5. Client changes, additions, and/or revisions relative to the scope of the project may affect pricing 

and/or delivery schedule.
6. Payments made via credit card will incur a 3% credit card processing fee.
7. Pricing does not include any applicable sales tax or additional shipping. 

CONTACT
Flat Five Marketing
Darren Drewitz, owner
Darren@flatftivemarketing.com / 512-284-2988 cell

mailto:Darren@flatftivemarketing.com
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